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PURPOSE OF STORYELLING:  The 3 E’s


Entertain


Educate


Enlighten (inspire)

THE HOW: BASIC TECHNIQUES FOR SUCCESSFUL STORYTELLING

I.  Choosing a good story.


a. Do I like the story myself?  Did it make me laugh or cry?


b. What is my purpose or goal in telling this story?


c. Is it “tellable”?


d. Is it age appropriate in content, language, and length?


e. Is it too long?


f. Does it have the dramatic themes that make a good story? (Love, death, 

 
   adventure, humor, suspense, supernatural, children, animals)

II. Preparing to tell the story.

a. Read the story several times.

b. Write it down in your own words.

c. Don’t memorize word for word.  Learn the key parts in order; then tell it as if conversing with a few friends.

d. Practice, practice, practice by telling it to yourself, friends, family, or any willing audience.

III. Delivering the story to the audience

a. Use your natural voice, not a “story voice.”

b. Use gestures only if you are comfortable with them and they are natural to you.
c. Always make eye contact with the audience.

d. Make use of the “dramatic pause.”

e. If I forget?  Keep going.  Your audience doesn’t know the story or at least not your version.  If you forget a key piece of information, add it in whenever you can.

IV. Ending the story.

a. Know what you want to say, say it, and quit!

b. Don’t interrupt your story to answer questions.  Take questions at the end.

c. Don’t moralize.  If there’s a truth or moral to the story, the audience will know it if you have done your job.

d. Final rule:  BE YOURSELF.

THE WHEN AND WHERE: STORYTELLING IN THE MUSEUM
Stories can be told during tours in the museum, as tours outside the museum, and as programs for various age groups.

I. BASIC RULES FOR STORIES DURING A TOUR

a. Choose only 1 or 2 stories to tell.  Get long-winded and you lose your audience.


b. Short is sweet!


c. Limit details.  Remember how awful it is to listen to your relative who tells a 


story with so many minor details that you want to shout, “Just get to the 


point!” The truly interested will ask you later.


d. No more than one date, if any.  With children it is “a long time ago.”


e. Tailor your story to the age group.

f. Watch faces.  Base your decision to tell a story upon interest.


g. To costume or not?  Ask yourself:  does it add or detract?

II. TYPES OF MUSEUMS THAT CAN USE STORYTELLING

a. Art museums: artists’ lives, story of the creation of a work, story shown or imagined by a work, historical story related to same time period, etc.  Music, story, and art are related, so integrate for a program.
b. Natural history museums: famous people, stories of archaeological origins and discovery, animal stories, the unusual in nature.

c. History museums: famous people and events, stories related to artifacts, stories of war and other historical events. 

d. Children’s museums:  folk & fairy tales, stories related to program or exhibit themes (e.g. Rumpelstiltskin told with a weaving demonstration).
III. OTHER VENUES FOR STORYTELLING


Other venues outside the museum offer outreach and fund-raising possibilities

a. Historic walks or bus tours

b. Ghost walks or bus tours

c. School and organization visits

